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PHAM

Content Creator/ Social Media Executive

ABOUT ME

| am a passionate and dynamic creator, embracing every
challenge as an opportunity to grow. With a love for creativity
and a determination to think beyond the ordinary, | aim to
craft meaningful stories that inspire and connect. Life, to me, is
a canvas of endless possibilities, and | am dedicated to
bringing bold ideas to life in every project | undertake. Let's
create something extraordinary together!



YOU'RE ASKING WHO I A

Hi, I'm a 2000s baby - Canh Thin, dragon vibes, no biggie.
Mental element? Yeah, but make it candle - core aesthetic
Destiny number 7 - basically overthinking philosopher of
the friend group

I'm repping the Air gang, Libra flag in full swing -

green team, obviously

And yes, I'm certified cat enthusiast - sofft spot for
anythinng with whiskers and attitude.

YOU ALSO CAN CALL ME MIA
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[ Zhandu Alfix] [Dr.Pong Vietnam] [Dr.Leo Vietnam] [Omn1 Solution] [BT Group]



Dr. Pong+ stands out as a leading cosmetic brand originating from
Thailand. The dermatologists at Dr. Pong+ have conducted extensive
testing on Thai individuals to develop products that are perfectly
tailored to the unique skin types and environmental conditions of the
hot and humid Southeast Asian climate, including Vietnam.

f Dr.Pong Vietham J @drpongvn

drpong.vn
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https://www.facebook.com/story.php?story_fbid=419484620969879&id=100087250347839&mibextid=WC7FNe&rdid=Hp8liPDckgOZ45aY
https://www.facebook.com/story.php?story_fbid=411055771812764&id=100087250347839&mibextid=WC7FNe&rdid=sf0APPy3YqhK9t7D
https://www.facebook.com/story.php?story_fbid=379013978350277&id=100087250347839&mibextid=WC7FNe&rdid=NQqclSpsDHMsHcCU
https://www.facebook.com/story.php?story_fbid=385139851071023&id=100087250347839&mibextid=WC7FNe&rdid=L8aJsbILOCUu5ovK
https://www.facebook.com/story.php?story_fbid=407956685456006&id=100087250347839&mibextid=WC7FNe&rdid=KpILKoUV3L0AoI8l
https://www.facebook.com/story.php?story_fbid=404621415789533&id=100087250347839&mibextid=WC7FNe&rdid=kPxTSU2yQmBRlfiO
https://www.facebook.com/story.php?story_fbid=397405096511165&id=100087250347839&mibextid=WC7FNe&rdid=UvhwsqSEJhq2GPf8
https://www.facebook.com/story.php?story_fbid=385407084377633&id=100087250347839&mibextid=WC7FNe&rdid=ZFBMxuyufgbiPWfP
https://www.facebook.com/story.php?story_fbid=411060421812299&id=100087250347839&mibextid=WC7FNe&rdid=hduluNBEu8aWHXDg

Neutral

Expert sharing

Friendly but mature Dr.PONGT VIET NAM

As an expert in skin and body care, DR.PONG imparts
comprehensive insights in a clear and approachable
manner, ensuring that the information is accessible and
delivered with warmth and friendliness
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Officers (Women mainly)
Keen on skincare possess
Have a solid understanding of the subject
Reliable income
Seek out effective solutions for their skin concerns
Filter trustworthy information sources carefully

Selective about brand choices

Age: 23 - 45 yrs

Pain point:
Acne Freckles
Aging Atopic Dermatitis

Melasma, Postpartum Melasma

Students

Young individuals

Limited financial resources

Experiencing skin issues during adolescence

Need access to reliable skincare information

Looking for affordable & effective clearly products

Age: 14 - 22 yrs
Pain point:
Puberty Acne

Inappropriate
skincare routine

Atopic/ Allergic Dermatitis

Limited knowledge when
reading the ingredient list




S0GIAL MEDIA PLAN

vision & Mission

- Leading the domestic beauty market in Thailan.

- Expanding with over 30 physical locations and ongoing growth.

- Entering into Vietnam with objectives to provide:
International-standard, high-quality products
Diverse product range for all skincare needs

Affordable pricing
Safe and gentle on the skin

Ngay ding
Khung gid ding

Trang thai
S& bai

Note

Product

Title

Qutline

Tha 2
01fo4

20h30 -

1

Product b

serurm MC1

Md khéa MC1 - X6a s8 d6m
ndu, da md thim nam

- Da ndm/ftan nhang -> mat
di vé ngodi tu tin?

- Ligand tac déng dén MC1
-» Cong nghé Drone giai

Tha 3
0z/o4
10h -

2

Product -
serum tring da 280

Trai nghiém cla khiach
hang vé Serum tring da,
md thim mun Dr.PONG

28D Whitening Drone

- Thanh phan + céng dung

- Ghi nhan danh gia tich cuc
t khach hang (feedback
shopee Thailand)

phéng vimC va Arbutin -> gc ~ CTA

ché su san xuit melanin ->
da sang déu mau, tam biét
ddm nay, tham nam,
-CTA

== phin hinh anh s& hién thi
feedback

Tha 4
03/04
10h -

Product b
serum retinal x, mel,
bakuchiol

S8 hifu lan da KHONG TUdI
VOL... (TITLE HINH)

- Sau tui 25 da sé bat dau
cé diu hiéu 130 hoa -> da én
van can dude bd sung thém
cac thanh phan sau dé duy
tri su on dinh cho lan da:

1. Retinol

2. Bakuchiol

3. Vitamin C

-= giai thich nhigm vu cla

Thu s
04/04
20h30

3

Skin tips -

Cial ma hoat chét - ©i tim
“ebng ly" cho BHA

Hay chon céu tra |6i khéng
ding khi nai vé tac dung
cia BHA?

A, BHA khong danh cho da
khé

B. Diing BHA hang ngay
gay bao mon da

C. Khéng nén dung BHA
wvao budi sang

Thi e

20h30

Skin tips

- Maintain current interaction with clients
- Enhance client engagement

- Increase number of followers

- Build brand awareness & brand love

Thi 7 Chu nhat Thif Hai Thi Ba
06/04 07/04 08/04 09/04
= 1oh - 20h30 - 20h30 - 10h
5 [ 7 8
- Skin tips - Entertain b Entertain ¥ Entertain -

Théi diém vang dé ddp  Top nhﬂ'nghthw: phi3m ddy Ldp hoc va long tiéng Thai  Chi em tui gdp lai nhau Ti&n it ma dai hit..i9
mit na I b)) Y

- 8-9h sang
-N-12h trua
- 21-22h ti

i mun sau 1 théng xai retinal
- Béng cai xanh - sa quac di = xin chao mi
- Khoai Igng cung )
- Hank thy ;il-.nal PR e S itng o ; Danh sach nhiing thd can
- s ﬂwm A chuan bi dé di chi Lé
- Hank I - suil = dep > Iy 5s déu = 54 du khd dung: 9k VND
- Dua leo - Chan kit teung kun mak = =l
-= két hdp vdi ch& dé anh nhd cuc cung nhiduu

skincare va nghi ngai hgp ly - 5& ram phiu khaso=



@ Trello X CapCut () Meta

Writing skill Communication & Teamwork Time Management

Branding research Design & Edit video Schedule Planning
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Primary Font

MULISH

WHITENING DRONE TECHNOLOGY IN|
MANY DR.PONG+ PRODUCTS

Céng Nghé Drone I& céng nghé dua cdc hoat chét trong

dudng chat viio da vé thdm chi tryc tiép vbo cdc té bdo da.
Drone mang nhiing hoat chét nhéim véo tiing t& béo da cu
thé& mé chling tudng thich. Drone qiip hoat chét thdm thdu

Primary Color

ETANS #feidiad

Primary Font

Secondary Color

#lubian

Secondary Color

Primary Font

ANTON Sriracha

Whitening Drone Technology in many

[ ama n ~ 5
e““ DAI LEN DEN 20% | Dr.PONG+ Products
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Miacinamide I3 mét hoat chdt kha toin niing khi mang lai Tirhéi day thi tdi nay, tui cling duge coi 13 mdt dia cling cd Bing c6 rhin gid thap ma vdi ché nhen may ni oiiiii Hi méy ba, dao nay Sai Gon mua ndng that thutng nén chi Mudn da tedng xinh thi siéng diing méy em niy nha
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séc 18 da, nglia myn,... cho tdi chéng &0 hod.... Xem tham mét thisi gian may cue mun dang ghét moc khd... Xem thém Déy toan 13 nhiing s3n phim "kin-ke™ chat lug... Xem thém khoan hdy o Bng nhen vi hdm nay tui $& gidi th.,. See more 5 ik
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numerous satellite channels

More at Fanpage: Beauty To More

under the brand, aimed at

e et Sy ers sty .. | showcasing genuine products
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More at Fanpage: Mei's Story


https://www.facebook.com/share/p/16Yz2iR338/
https://www.facebook.com/story.php?story_fbid=122118702680218680&id=61556560424114&mibextid=WC7FNe&rdid=9oW57e6QWzjk5t3b
https://www.facebook.com/beautytomore/posts/pfbid0TxYzBMR3moSZx5tXhvQh4ETzEzzHtd7d73cWG7UMGMSKSvYjfuC1ag8oRbx3LKdvl?rdid=JozWDgNIYdylkpGI
https://www.facebook.com/meisStory/posts/pfbid0QtYHeEqWNScuRdsrMjRg6yaUSqrrB1QSAF1CRNEJu8mU8iVySndXGACUeWKpSSx2l?rdid=5QUYh55q20wAfqJL
https://www.facebook.com/meisStory/posts/pfbid0bz1Hh86WVAufTF45SLJbtmS6WzPT1gj7eUAPAohMtsRCwCv51uVHCWpWqbsTrVgbl?rdid=SfS30cAgBg4Jvela
https://www.facebook.com/beautytomore/posts/pfbid0DQMj6jKBUffhQ8xASsazjcG7W4rZDFtiYV7Xvpte6yzn2ptLfRABsxttUveM2TmKl?rdid=gXOPdiJNeGhg6mzs
https://www.facebook.com/beautytomore/posts/pfbid02YP5vvCPV5dDh6TKRrwaqGtPLNhTxEEtWZ7tEV1io82ZsXZCwoMCfR5iiqjnXMAJjl?rdid=g9Qai0gW3HtaJTUN
https://www.facebook.com/meisStory/posts/pfbid031MXB2ec7pDRGPMEdqAnWrUdjhnwxssQSNEPmN6kvAMoXXWBT2KQRceCbmG9KSMAzl?rdid=PhnJo6tpe7v5M5kt
https://www.facebook.com/share/p/19GNWvbbE6/
https://www.facebook.com/meisStory
https://www.facebook.com/beautytomore
https://www.facebook.com/share/p/18iyjCCVdx/
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Tone & Mood

o Friendly but mature o Neutral, elegant

o Humorous, trending o Consumer's perspective

Target Audiences

Male/Female/LGBT

Low/ Medium/High income
Knowledge in skincare

Demand on safe & effective
pharmaceutical/ cosmetic products

Interested in topics about self-help, grow up,
makeup, fashion, etc

Age: 18 -35 yrs

Pain point:

0 Acne

o Acne Scars

o Aging

o Compromised skin barrier
Inef cient sunscreen products

o Desire to personal growth



gr.Leo Vietnam

The Science of Beauty with Powerful Results

f Dr.Leo Vietham d @drleo.vn

drleo.com
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{Colloboroting with hundreds\
of KOCs/KOLs each month to

boost brand awareness

\cmong customers. /

83 ViR 2 Mk = - -
Average GVM R : . ¥ i)

$9,000/MONTH

Published Videos
95+ VIDEOS/MONTH

Number of KOLs/KOLs
2000+




Target Audiences

Student & Rural residents

o Newbie in skincare

o Tend to look up information & review to find

the suitable for their skin
Age: 18 - 25 yrs
Direction: Education Content
Get rid of acne by using suitable acne

treatment product, tips to reduce oil & acne,

how to choose proper acne for skin?

Officer

o Understand of basic skincare products
o Care about active ingredients

o Face with stressful works and environment daily life
Age: 25-30 yrs

Direction:

- Stress could lead to skin over create oil which could
lead to acne skin

- Office worker tend to drink bubble tea, sweetened
things which could lead to acne skin

- Air pollution could make our skin dirts and bacteria

- Affordable skincare products with gentle cleansing
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Maintain and develop the Basaya cashew nut sales

channel, the Office Life channel, and other related gt | | Thire tp cong zvi R
sales channels. Support livestream setup for : aaSa,

employees and perform other related tasks.

Note: Click here to watch full videos
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https://www.tiktok.com/@hatdieubasaya/video/7267490677838155010
https://www.tiktok.com/@hatdieubasaya/video/7267490677838155010
https://www.tiktok.com/@hatdieubasaya/video/7265645641106279682
https://www.tiktok.com/@hatdieubasaya/video/7265645641106279682
https://www.tiktok.com/@/video/7271904558870220038
https://www.tiktok.com/@/video/7271904558870220038
https://www.tiktok.com/@hatdieubasaya/video/7264475649321045266
https://www.tiktok.com/@hatdieubasaya/video/7264475649321045266
https://www.tiktok.com/@hatdieubasaya/video/7270111827105795334
https://www.tiktok.com/@hatdieubasaya/video/7270111827105795334
https://drive.google.com/file/d/1ZkRS4WD8-9zU_0-Nnpo95FTXqqBevQOO/view?usp=sharing
https://drive.google.com/file/d/1MJld92CY2V5vV9C-1xtpaAlO6jJKOxOh/view?usp=sharing
https://drive.google.com/file/d/13_3XEkzCBUx_sP8d3qvF6frn9mFaSkLJ/view?usp=sharing
https://drive.google.com/file/d/1J-OqAmjrJLXg9gKpI31ptAChkhzCfVge/view?usp=sharing
https://drive.google.com/file/d/1CFUgRabsjA9aeyVYX_xpvZNkkJ9hPDxW/view?usp=sharing
https://drive.google.com/file/d/1OscjUyaZU_EAP5ySop7pqpiEY3GQ1U7i/view?usp=sharing
https://drive.google.com/drive/folders/1xDDSt3pSoXwriQ1DDa9x1Rr9Jn2KWQfM?usp=sharing

Kich bén 4:
Bl cinh: Sandwich Cashow Buttor
Thod fergmg: < 608
STT N&i dung! Hinh &nh L&i thoall Ling tifng C& cinh GAc quay Thivi glan Luwru y
Intro + Outro: Thitnh phim sau Lia cam tir tréi
1| khi hedn thanh mdn an Texi: Lei's make Sandwich Cashew Buller Trung Cln cinh sang phail.
chinh difin sau
a6 xoay cam Nguydn liju:
Quay cin san phim hat dibu | Text: TSgram hat @bu rang mudi - 75gram salted roasted 360 d tir tir dd « Tréi bor
2| {chwra béc vd + di bic vd) cashew Trung Cén cdnh  |chuyén cénh - Sandwich
quay céinh thi hitt didu ter trén ‘m"‘f‘f’
3| xuding Texi: tach sach vo hat didu - peel off the cashew pods | Trung Can cinh Chinh didn ‘Binnr:inr.
4 hat didu vao ebi kay.
background 3 bén phia saucd | Text: xay nhuydn hat didu - using blender to pures Edit Capeut
4| hat dibu a8 khdng b trdng cashow Trung Can cdnh Chinh dign Font:
xay hat dibu. quay nhibu scance - helium
wirl nhilbu gée trunglcln khdc - chalkboard SE
nhau 8 Iy duge cdnh hat Text: xay nhuydn hat dibu - using blender to puree Chinh difn. tir -Wash Your Hands
5{ durgre xay nhuydn cashew Trung C@n cinh | trén xuding
Text: ric bt hat iy 18n binh - sprinkle cashew powder Chinh dign. tir
6] cdnh rde hat vun hat didu on sanwich Trung Cln clinh [ irén sudng
Kich bén 5:
Bél cinh: Cashow sauce
Thn lrgmg:
§TT Néi dung/ Hinh édnh Li thoglf Léng tiéng C& cénh Goc quay Thivi glan Luru §
Intro + Outro: cdnh réc hat Gidu
Ién trén dia salad. background
phia sau cb chén nudc sauce
1| va cic phy kign khidc (ndu co) | Cashew Sauce Can canh Chinh dién,
MNguydn liu: tho, ¢ chua, hanh ty - ingredientsL apple,
2| Cdinh cit + chudin bi nguyén Iu | lomato, onian Trung cénh chinh dién
Sép xbp chc nguybn Bu lén Chinh dign tir .
dia. quay nhibu sconce khac triin xudng! lia N\g.‘:yin liju:
nhau 88 14y duge nhidu source | Nguyén ligu: tdo, ca chua, hinh 18y - ingredientsL apple, cam bir tréi qua ~1a0
3{edit tomato, onion Trung cnh phii :23:
75gram hat didu (ngdm nudre nding) - TSgram cashew -HAnh tay
4| cénh ngém hat dibu nuls (soaked in hot water) Trung cénh Chinh dién - Tofu
3w hit iring 83 duge sor chd lia cam tir trdl - Chén dia
5| sach s& ¢ trén dia 240g thu hil trng - 240 gr tofu cdn cinh qua phii - Blender
sir dyng may xay d& lam nudc
sbt hat dibu, quay nhidu gée finh | xay nhuy&n d4u ho, hat didu, 2 thia mudi &n, S0mi diu E"" o
hoat sudl qua trinh cho nguydn | anidiu clive, S0mi nurére loc - picae tofu, cashew nuts, mi
i vao cho dén khi cé thanh | 2tsp sall, S50mi cooking ciliolive oil and S0m! waler in a chinh dién/ tr 5 h ::m SE
6| phém blender, Pures until smooth Trung cinh trién xudng :U-:lh o i
b nurdre st ra chibn + khudy | trdn dlu 141 cd nguydn lju vdl nude sdt - put the salad
7| dbu nudre sét elements together and dress trung + cin chinh dign

Plan

Basaya's TikTok Content Plan

Téng doanh 56 50% tquy quy 3/2023

Muyc tilu

Téng d6 nhén dién thwong higu lén 60% tir quy quy 3/2023

Téang t6i da lromg ngudi theo déi nhét cd thé
(tir O followers)

[KPis Cho Kénh Téing tuong tdc lén 25% Tdng cing 10.000 luot xem/10 video trong 1 thdng

Content Plllars

N§i dung nEn ting

{Cornerstone Content) Uu diém sén phdm

Tréi nghiém djch vu/san phém

Tudng tac
B tudi o Gidi tinh )
Lugt thich Lugt chia sé Lugt binh ludn
+369 (>999.99%) + +47 (>99999%) + +90 (>999.99%) t
oo
Lugt tiép can as-44 s
56 lugt xem video Poi tugng da tiép can Lugt xem hb sg 55+ . 5.8% 51.9%
14953 10.604 734 w770
Maim N
+15K (>999.99%) 4 #10.6K (>999.99%) $ +734 (>99999%) 4 45-54 l3.B%

Note: The report was recorded from the beginning of building the channel (organic)


https://docs.google.com/spreadsheets/d/1QaToyc9tuWPocqHFTb4-sjlAxoTdQD8Vmd9yeW56rIE/edit?usp=sharing

GROSS - BORDER E - GOMMERGE EXPO 2023

V Wrote script & edited the following content:
V Overview of exhibition 2022/ Introduction to exhibition 2023

V Practical experience at the booths
V Scenario of exhibition information for KOC
V Supported in booking KOC & livestream model at the exhibition

V Supported related customer requests

: " f’| l ml |||||||N||
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el

shorder_ecommercevn
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" v S st e 7
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. #crosshorderecommerce 2
,*_;’_’_J: _expo2023
|

12.5M lugt xem

LAiN BAU TEN T cHlC
TAI VIET NAM

Tl it P mias Enif T
vl sk e s T st
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Rk - Pt Lkt Pk
P e R G U

Cooperated with KOCs:

1. & ViVu cung Bumgms (vivucungbum)

2. Gia dinh Chudt con (canhayeunhaul23)

IvucUNgBem

3. Thién Pham (cala.house)

4. Linh Monday % (mondaylinh21)

cung chés don trién lAm th... Sy kién trién ldm thuong ... Ai mé tiktok shop thihen..  Hen moingudi cung dént..  Mudn mua gia dung, my p...

ﬂm OAU TIEN 7O chil, |

TH VT R 5. Gia Binh Meo Mdy (giadinhmeomay)
6. Jena Tran (tranngocyen230)

7. Na (heavy.negayme)

N Tridn lom logistic
- -
‘ Trign lom DietFood & Beoaropge

*¥ Imondaylinh2%




HUROM VIETNAM

Hurom desires to convey to their customers about a

healthy lifestyle besides planning for sales promotion.

Therefore, I've created various types of news cards
related to eating habits and juice recipes in order to

replenish useful information.

Hurom Viét Nam
Bl d-

3 MON AN THAY THE COM TRANG CHO CAC CHI EM VAN

PHONG

Khoai Lang

. Kem thém

GIAM CAN CHO DAN VAN PHOSN
SREOT v q? T, -
Sito hot - Smoothies - B S
luices
,’f
Salad || i

_ ol
- /“/3“;:; o f:'

Hurom Viét Nam
Gthgd - @

-"Rn chay dang la mdt trong nhifng cach dude rat
nhigu ngudi lia chon cho bifa 3n hang ngay.
Ca nhidu ngudi vin cdn e ngai trong viee 18n th.., Xem thém

@ Hurom Viét Nam - Theo dai
3ihg3- Q@

«r Cudi tudn lai dén rdit Chidc hén ai cling dang hao hic
wii nhing hoat dong “relax” cOng gia dinh hay hdi ban
din... Xem thém

Hurom Viét Nam
Tthgd - @

Misa hé d3 18 rdi, chic hiin la cac chj em nha minh ai
clng mudn cd mdt véc ding "so hot" dé dién bikini phai
e Xem thém

[or - -

0 7 EEEEE co 1+
nGAY [REECESETE L ArMH MANH

728498

g5

Note

Hurom Viét Nam
12 thg 4 - {8

A " 4 Ly
Hé - lo | Canha!liggy

"An chay, tot cho sifc khoe 1. C6 siic khde m... Xem thém

AN EHAFI-LA

NHUOE BIEM

) fhu o el ipoe

: Click on pictures to view full posts


https://www.facebook.com/story.php?story_fbid=648887530581119&id=100063796323218&mibextid=WC7FNe&rdid=tu6icRjCcCNB9VkH
https://www.facebook.com/100063796323218/posts/pfbid0jR4qkLkYz9HFbZTxr1F3dJyE1i4iLtgV5AZ73PQTtuUpa9348fF7Yt5fh3JMzEM3l/?mibextid=cr9u03
https://www.facebook.com/story.php?story_fbid=653146120155260&id=100063796323218&mibextid=WC7FNe&rdid=pPphy67wL45ahY64
https://www.facebook.com/100063796323218/posts/pfbid0Le4XLsUfRfvNVVe2iXbzXNGX5spUX4GFjPdu9sGbxPHGQ75E3TUefdQ5JWdGcjSTl/?mibextid=cr9u03
https://www.facebook.com/100063796323218/posts/pfbid022AAReTrY3m9Yq8eg1xtba8gViFpz9N689VKTJU8KhRg8v7nn3S5VQ2YDQC8nXe9pl/?mibextid=cr9u03

BT GROUP
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"k—_-.'. Wb o T T = T B X t_' M b T e s M x L bl b P The » i Bl #

= [ i r" =B iy M N v 2 - ) - «+ 5LY DO BA ME NEN CHOM TRUONG MAM NON TRE (e con di nhin thiy cu véng bao gid chua? Ham nay NHOMG BIEU THU V| VE BAP
LIE L0 - ; - e THE LA NI LUOM MAM CHO NHONG MAM THANG BAU chiing ta ciing nhau 130 ra mua cu ving nhié!
) _’.‘l _||r J _’/]I H ! [ & B el Yem thém . Xom thém Tudn qua, céc bé tgi Tning Mlm non Tré Thd... Xem thitm
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My team wrote a script to Im the

children's daily activities at the e et
kindergarten. This helps parents \ m]
to be completely assured of the " BN P¥um non Tré The

quality of teaching as well as the

Ll R 4 commients « 9 shares 4 comments « 9 shares 3 4 commants « § shams

child's living process.

@ Liks 3 comment £ Share ke oy ke ] o Share



https://www.facebook.com/share/p/htU5QHrxK5hhGLnH/?mibextid=WC7FNe
https://www.facebook.com/100063796323218/posts/pfbid022AAReTrY3m9Yq8eg1xtba8gViFpz9N689VKTJU8KhRg8v7nn3S5VQ2YDQC8nXe9pl/?mibextid=cr9u03

Omn1 Solution

Baiviét  Gigithibu  Video  Anh Xemthém

[i‘; Thich

() Binh ludn £ Chin s

% omn1 Selution
W oo @

Tidng Anh b Timg Ve

With 2022 on the honzon, we are all seeking ways to close
oul the year strong and lay the foundation for a fast start to
the new year. Small and medium businesses must reflect
on past learnings and continue to evolve for the

P e &

Vaccine Cloud
Connect Your Patients for

HEALTH ¢

On Thaumday
Jely 220t 2021 | 1400

Join Brian Solis and Gerald Tjan from Salesforce
the latest important business trends 1o watch for
on success to shape a poweriful strategy for the

year = based on 4 Key SMEB Trends from Salesfor

CF) = i

will steal the show in 2022.
Sign-up now: hitps:ffslde.cofsmbirand-amni

dé khép lai ndm manh mé va it ndnméng che ™7
ddu nhanh chéng cho ném mdl. Cac doanh n...

& - An bl vidt gée - Xibp hang Ban dich m

=

Thop fmsil Bnemgns Tranaloesrartan Wabeu

4 Key SMB Trends
shaping the future of work
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5th adition Small and Medium Business Trends i OMNT Solution - Béi tac s6 1
cua Salesforce tai Viét Nam
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CHUYEN MiINH THOI COVID
Tu chién luge dén chién thuat

Lang Tran M Nguyen
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© 20h00- 22h00

‘ Education in New Normal ‘i‘é

Prioritized Actions
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T

I:Ac Té cHUc GlAo puc

trong ths dal mdd

Zep

Challenges
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Note: Click on pictures to view full posts

MONITORING & PLANNING
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OMN1 SOLUTION
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https://www.facebook.com/Omn1Solution/posts/pfbid02nUdebNLLrhNeQzzhzHrgN3JQ8tVrooZvUiY9Nnj2NrbKMTuD366LE5KnFoytQhKZl?rdid=5dxidymcFPj2USDG
https://www.facebook.com/Omn1Solution/posts/pfbid0UD5S6Jo5FK6LcRZW4TYZB4DnsQdtJjAbzSFH2VL9d8bz2SLZUiN9S9dipU8xaLhVl?rdid=awLJoWhV5bhxKW7V
https://www.facebook.com/Omn1Solution/posts/pfbid02KeHAF9c8fGv9uHFD14ejoVgJ4w8VBjmgdjJ6X1gaTumo5YRNQg9BiRAepPcSqCsYl?rdid=8h0nifzbO96wrmSG
https://www.facebook.com/Omn1Solution/posts/pfbid0PDLrws8686fmZoQmoe2WmouaobL6Ewwsk8aLzm7L7Kt7kF3nPdmgjvcTKmzngsP9l?rdid=Zmcf0Hd47FeFjsp7
https://www.facebook.com/Omn1Solution/posts/pfbid02aXoa5eJ7HAX1Lr3YE6cTkkmgPQkwk1CmiWCuy5f2m3BF68ffhxkTxa1XJET8QErAl?rdid=m8LOPQUnNYRvWBH1
https://www.facebook.com/Omn1Solution/posts/pfbid0TFi2SnnSQHtcePF52ohCH1jMcGZNwNKMDfexUWVDaytQvWqjBapRL7GG6QLbTXdFl?rdid=rEd03CCkW9T6bXsZ

GREATIVE BREIF

(training course)

THE BRIEF i ey -

 Couplea Iveg

iy : m:
—+ hised o find a space forprvate bt comfortatie bonrdig:

—+ Lick of connection wih the

'&*ﬁhﬂﬁm plass finet & 3-ceat S0t to be ar g

SCIENTIFIC APPROACH

DIGITAL & SOCIAL

S SN ADVERTISING

— The kribge of Huk bs atwys Beseckited
with it greainess > in the picture, Hulk
st cornifortably with e icver on the
sotn - proving Hhe spaciusness and
comiort of i 3-saot sota

Click here to view more details


https://drive.google.com/file/d/1JweQYBHrUUvVCHAxcWxMv8IG3crZgIM4/view?usp=drive_link

TIKTOK AGG

|D: miavanillaaa



https://www.tiktok.com/@miavanillaaa
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SMARTD'S DESIGNER ANDANH'S WEBSITE LOGO
COLLABORATOR é

T Wl:q,m
W‘“‘ e such as rulers, compasses, books... The
' logo of SmartD center was designed

Based on the rst letter of the website's
name, the logo was created. It is

reminiscent of the mentality of anonymous

and private chat when there is a

Wi Ene messeige fae [ een combination of chat bubbles and padlocks.

e D encourage spirit of learning of The character "padlock” in the center
oy o students productively.
@f“ "Study Hard - Study Smart"

stands for "secret" and the blue not only

represents feelings of "safety" but also

trustworthiness and friendliness for users.



ILLUSTRATION PHOTOSHOP
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i 6 LOAI VACCINE PHONG COVID-19

- DA BUQ'C CAP PHEP TAI VIET NAM

n.. . .
by
S0VID - 19 a0 TN B e DICH BENH
v L 4 i - Y = -y Y " + \ ? >
1 o U R ; TEp— 3 % e i = Vaceine Vaccine Splkevs Vaccine Gam-COVID-Vac
Ho Chi Minh - 2021 A% Ve PR R T L P N e e e ANH HU'O'NG

“M6t cudc chién dé khéng ai bi bo lai phia sau™

COVID - 18

Vaccine Comimaty Viaccine Vero Cell Vaccine
cia Plizen/BioNTech clia Sinophamm Janssen

Emargance

61 - QDD

KHU’ KHUAN

Blng cédch
Be by

HAY NHG' RANG: KHAU TRANG < Thidag suybn
CHI CO HIEU QUA KHI MOI
NGO DEU BED

Dl ey £ACT B4 2 Do o

Théng thoing

KHAI BAO Y TE

KHONG TU TAP

Bay gi¢r

ty tap dé sau nay

B U O'C tu tap

Khai bao hoac Khai bao hoac




Tools: X CapCut


https://www.tiktok.com/@miavanillaaa/video/7385541396326878481
https://www.tiktok.com/@miavanillaaa/video/7422532099418164488
https://www.tiktok.com/@miavanillaaa/video/7385930693429169409
https://www.tiktok.com/@miavanillaaa/video/7386565633405766928
https://www.tiktok.com/@miavanillaaa/video/7384730984400358674

| create product videos on my own to
enhance my creative abilities. You can
nd these videos on my TikTok channel:
@miavanillaaa. | would be thrilled if you

could take a moment to check it out!

Throughout the summer of 2021, |
learned how to produce videos through
Premiere and Powerpoint. Maybe, these
videos are not as professional as
products of other video producers, but

I'm so proud of my effort.




' Sl;m thel k for Autumn trend

BACK TO BLACK
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LET'S
TOGETHER

e 0826 493 551
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