
HELLO! PORTFOLIO
ABOUT ME
I am a passionate and dynamic creator, embracing every
challenge as an opportunity to grow. With a love for creativity
and a determination to think beyond the ordinary, I aim to
craft meaningful stories that inspire and connect. Life, to me, is
a canvas of endless possibilities, and I am dedicated to
bringing bold ideas to life in every project I undertake. Let's
create something extraordinary together!

PHAM
CHAU

NAME IS
MY

Content Creator/ Social Media Executive



YOU’RE ASKING WHO I AM?
Hi, I ’m a 2000s baby - Canh Thin, dragon vibes, no biggie.
Mental element? Yeah, but make it candle - core aesthetic
Destiny number 7  - basically overthinking philosopher of
the friend group

I’m repping the Air gang, Libra f lag in full swing -
green team, obviously
And yes, I ’m certified cat enthusiast  - sofft spot for
anythinng with whiskers and attitude.

pov:
YOU ALSO CAN CALL ME MIA
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SOCIAL MEDIA CONTENTNTENT SOCIAL ME

[ Zhandu Alfix] [Dr.Pong Vietnam] [Dr.Leo Vietnam] [Omn1 Solution] [BT Group]



Dr. Pong+ stands out as a leading cosmetic brand originating from
Thailand. The dermatologists at Dr. Pong+ have conducted extensive
testing on Thai individuals to develop products that are perfectly
tailored to the unique skin types and environmental conditions of the
hot and humid Southeast Asian climate, including Vietnam.

Dr.Pong+ Vietnam
Brand Story

Dr.Pong Vietnam @drpongvn

drpong.vn



Note: Click on pictures to view full posts

SOCIAL POST

58.5%

15%

engagement rate (organic)

purchase rate (organic)

https://www.facebook.com/story.php?story_fbid=419484620969879&id=100087250347839&mibextid=WC7FNe&rdid=Hp8liPDckgOZ45aY
https://www.facebook.com/story.php?story_fbid=411055771812764&id=100087250347839&mibextid=WC7FNe&rdid=sf0APPy3YqhK9t7D
https://www.facebook.com/story.php?story_fbid=379013978350277&id=100087250347839&mibextid=WC7FNe&rdid=NQqclSpsDHMsHcCU
https://www.facebook.com/story.php?story_fbid=385139851071023&id=100087250347839&mibextid=WC7FNe&rdid=L8aJsbILOCUu5ovK
https://www.facebook.com/story.php?story_fbid=407956685456006&id=100087250347839&mibextid=WC7FNe&rdid=KpILKoUV3L0AoI8l
https://www.facebook.com/story.php?story_fbid=404621415789533&id=100087250347839&mibextid=WC7FNe&rdid=kPxTSU2yQmBRlfiO
https://www.facebook.com/story.php?story_fbid=397405096511165&id=100087250347839&mibextid=WC7FNe&rdid=UvhwsqSEJhq2GPf8
https://www.facebook.com/story.php?story_fbid=385407084377633&id=100087250347839&mibextid=WC7FNe&rdid=ZFBMxuyufgbiPWfP
https://www.facebook.com/story.php?story_fbid=411060421812299&id=100087250347839&mibextid=WC7FNe&rdid=hduluNBEu8aWHXDg


Neutral

Expert sharing

Friendly but mature

Tone & Mood

As an expert in skin and body care, DR.PONG imparts
comprehensive insights in a clear and approachable
manner, ensuring that the information is accessible and
delivered with warmth and friendliness

Channels



Acne

Aging

Puberty Acne

Officers (Women mainly)

Keen on skincare possess

Have a solid understanding of the subject

Target Audiences

Seek out effective solutions for their skin concerns

Reliable income

Filter trustworthy information sources carefully

Selective about brand choices

Age: 23 - 45 yrs

Pain point:

Melasma, Postpartum Melasma

Freckles

Atopic Dermatitis

Students

Young individuals

Limited financial resources

Need access to reliable skincare information

Experiencing skin issues during adolescence

Looking for affordable & effective clearly products

Age: 14 - 22 yrs

Pain point:

Inappropriate
skincare routine

Atopic/ Allergic Dermatitis

Limited knowledge when
reading the ingredient list



Content Calendar

SOCIAL MEDIA PLAN

Goals
- Maintain current interaction with clients
- Enhance client engagement
- Increase number of followers
- Build brand awareness & brand love

- Leading the domestic beauty market in Thailan.
- Expanding with over 30 physical locations and ongoing growth.
- Entering into Vietnam with objectives to provide:
   Affordable pricing
   Safe and gentle on the skin

Vision & Mission

 International-standard, high-quality products
 Diverse product range for all skincare needs



chuyên gia, hiểu làn da, phù hợp cơ địa Đông Nam Á, khoa học, an toàn, dịu nhẹ.
hiệu quả, công thức nguyên bản/độc quyền, kiểm tra nghiêm ngặt, lựa chọn thông minh

Communication & TeamworkWriting skill Time Management

Branding research Schedule PlanningDesign & Edit video

Skills Acquired

Highlight Keywords

Tools & Apps



Primary Color

Secondary Color

Secondary Color

Primary Font Primary Font Primary Font

Color

Font



KOC Collaboration



Satellite Channels

More at Fanpage: Mei's Story

More at Fanpage: Beauty To More
These are just two among

numerous satellite channels

under the brand, aimed at

showcasing genuine products

and connecting with customers

at every possible interaction.

Note: Click on pictures to view full posts

https://www.facebook.com/share/p/16Yz2iR338/
https://www.facebook.com/story.php?story_fbid=122118702680218680&id=61556560424114&mibextid=WC7FNe&rdid=9oW57e6QWzjk5t3b
https://www.facebook.com/beautytomore/posts/pfbid0TxYzBMR3moSZx5tXhvQh4ETzEzzHtd7d73cWG7UMGMSKSvYjfuC1ag8oRbx3LKdvl?rdid=JozWDgNIYdylkpGI
https://www.facebook.com/meisStory/posts/pfbid0QtYHeEqWNScuRdsrMjRg6yaUSqrrB1QSAF1CRNEJu8mU8iVySndXGACUeWKpSSx2l?rdid=5QUYh55q20wAfqJL
https://www.facebook.com/meisStory/posts/pfbid0bz1Hh86WVAufTF45SLJbtmS6WzPT1gj7eUAPAohMtsRCwCv51uVHCWpWqbsTrVgbl?rdid=SfS30cAgBg4Jvela
https://www.facebook.com/beautytomore/posts/pfbid0DQMj6jKBUffhQ8xASsazjcG7W4rZDFtiYV7Xvpte6yzn2ptLfRABsxttUveM2TmKl?rdid=gXOPdiJNeGhg6mzs
https://www.facebook.com/beautytomore/posts/pfbid02YP5vvCPV5dDh6TKRrwaqGtPLNhTxEEtWZ7tEV1io82ZsXZCwoMCfR5iiqjnXMAJjl?rdid=g9Qai0gW3HtaJTUN
https://www.facebook.com/meisStory/posts/pfbid031MXB2ec7pDRGPMEdqAnWrUdjhnwxssQSNEPmN6kvAMoXXWBT2KQRceCbmG9KSMAzl?rdid=PhnJo6tpe7v5M5kt
https://www.facebook.com/share/p/19GNWvbbE6/
https://www.facebook.com/meisStory
https://www.facebook.com/beautytomore
https://www.facebook.com/share/p/18iyjCCVdx/


Friendly but mature

Humorous, trending

Content Calendar

@mei's story

Neutral, elegant 

Consumer's perspective

Tone & Mood

Target Audiences
Male/Female/LGBT

Low/ Medium/High income

Knowledge in skincare

Demand on safe & effective
pharmaceutical/ cosmetic products

Interested in topics about self-help, grow up,
makeup, fashion, etc

Age:  18 -35 yrs

Pain point:

Acne

Acne Scars

Aging

Compromised skin barrier

Inef cient sunscreen products

Desire to personal growth



Dr.Leo Vietnam

Main Products

The Science of Beauty with Powerful Results

Dr.Leo Vietnam @drleo.vn

drleo.com



"Efective, Safe, and Fast"

Collaborating with hundreds

of KOCs/KOLs each month to

boost brand awareness

among customers.

Average GVM

Published Videos

$9,000/MONTH

95+ VIDEOS/MONTH

Number of KOLs/KOLs

2000+



Age:  

Direction: Education Content

Officer Writing skill

Branding research

Time Management

Communication & Teamwork
18 - 25 yrs

Get rid of acne by using suitable acne

treatment product, tips to reduce oil & acne,

how to choose proper acne for skin? 

Newbie in skincare 

Tend to look up information & review to find

the suitable for their skin

- Stress could lead to skin over create oil which could

lead to acne skin  

- Office worker tend to drink bubble tea, sweetened

things which could lead to acne skin  

- Air pollution could make our skin dirts and bacteria  

- Affordable skincare products with gentle cleansing  

Understand of basic skincare products 

Care about active ingredients 

Face with stressful works and environment daily life

Target Audiences Skills Acquired

Student & Rural residents 

Age:  25-30 yrs

Direction:



Zhandu Alfix 
Maintain and develop the Basaya cashew nut sales

channel, the Office Life channel, and other related

sales channels. Support livestream setup for

employees and perform other related tasks.

Note: Click here to watch full videos

https://www.tiktok.com/@hatdieubasaya/video/7267490677838155010
https://www.tiktok.com/@hatdieubasaya/video/7267490677838155010
https://www.tiktok.com/@hatdieubasaya/video/7265645641106279682
https://www.tiktok.com/@hatdieubasaya/video/7265645641106279682
https://www.tiktok.com/@/video/7271904558870220038
https://www.tiktok.com/@/video/7271904558870220038
https://www.tiktok.com/@hatdieubasaya/video/7264475649321045266
https://www.tiktok.com/@hatdieubasaya/video/7264475649321045266
https://www.tiktok.com/@hatdieubasaya/video/7270111827105795334
https://www.tiktok.com/@hatdieubasaya/video/7270111827105795334
https://drive.google.com/file/d/1ZkRS4WD8-9zU_0-Nnpo95FTXqqBevQOO/view?usp=sharing
https://drive.google.com/file/d/1MJld92CY2V5vV9C-1xtpaAlO6jJKOxOh/view?usp=sharing
https://drive.google.com/file/d/13_3XEkzCBUx_sP8d3qvF6frn9mFaSkLJ/view?usp=sharing
https://drive.google.com/file/d/1J-OqAmjrJLXg9gKpI31ptAChkhzCfVge/view?usp=sharing
https://drive.google.com/file/d/1CFUgRabsjA9aeyVYX_xpvZNkkJ9hPDxW/view?usp=sharing
https://drive.google.com/file/d/1OscjUyaZU_EAP5ySop7pqpiEY3GQ1U7i/view?usp=sharing
https://drive.google.com/drive/folders/1xDDSt3pSoXwriQ1DDa9x1Rr9Jn2KWQfM?usp=sharing


Note: The report was recorded from the beginning of building the channel (organic)

Script Plan

https://docs.google.com/spreadsheets/d/1QaToyc9tuWPocqHFTb4-sjlAxoTdQD8Vmd9yeW56rIE/edit?usp=sharing


CROSS - BORDER E - COMMERCE EXPO 2023

Wrote script & edited the following content:

Overview of exhibition 2022/ Introduction to exhibition 2023

Practical experience at the booths

Scenario of exhibition information for KOC

Supported in booking KOC & livestream model at the exhibition

Supported related customer requests



Cooperated with KOCs: 

1. 🚀 ViVu cùng Bum🛶 (vivucungbum) 

2. Gia đình Chuột con (canhayeunhau123) 

3. Thiên Phạm (cala.house)

4. Linh Monday 👑 (mondaylinh21)

5. Gia Đình Mèo Máy (giadinhmeomay)

6. Jena Trần (tranngocyen230)

7. Na (heavy.negayme)



Note: Click on pictures to view full posts

HUROM VIETNAM
Hurom desires to convey to their customers about a

healthy lifestyle besides planning for sales promotion.

Therefore, I've created various types of news cards

related to eating habits and juice recipes in order to

replenish useful information.

https://www.facebook.com/story.php?story_fbid=648887530581119&id=100063796323218&mibextid=WC7FNe&rdid=tu6icRjCcCNB9VkH
https://www.facebook.com/100063796323218/posts/pfbid0jR4qkLkYz9HFbZTxr1F3dJyE1i4iLtgV5AZ73PQTtuUpa9348fF7Yt5fh3JMzEM3l/?mibextid=cr9u03
https://www.facebook.com/story.php?story_fbid=653146120155260&id=100063796323218&mibextid=WC7FNe&rdid=pPphy67wL45ahY64
https://www.facebook.com/100063796323218/posts/pfbid0Le4XLsUfRfvNVVe2iXbzXNGX5spUX4GFjPdu9sGbxPHGQ75E3TUefdQ5JWdGcjSTl/?mibextid=cr9u03
https://www.facebook.com/100063796323218/posts/pfbid022AAReTrY3m9Yq8eg1xtba8gViFpz9N689VKTJU8KhRg8v7nn3S5VQ2YDQC8nXe9pl/?mibextid=cr9u03


My team wrote a script to  lm the

children's daily activities at the

kindergarten. This helps parents

to be completely assured of the

quality of teaching as well as the

child's living process.

BT GROUP

https://www.facebook.com/share/p/htU5QHrxK5hhGLnH/?mibextid=WC7FNe
https://www.facebook.com/100063796323218/posts/pfbid022AAReTrY3m9Yq8eg1xtba8gViFpz9N689VKTJU8KhRg8v7nn3S5VQ2YDQC8nXe9pl/?mibextid=cr9u03


OMN1 SOLUTION

Note: Click on pictures to view full posts

Omn1 Solution

omn1solution.com

https://www.facebook.com/Omn1Solution/posts/pfbid02nUdebNLLrhNeQzzhzHrgN3JQ8tVrooZvUiY9Nnj2NrbKMTuD366LE5KnFoytQhKZl?rdid=5dxidymcFPj2USDG
https://www.facebook.com/Omn1Solution/posts/pfbid0UD5S6Jo5FK6LcRZW4TYZB4DnsQdtJjAbzSFH2VL9d8bz2SLZUiN9S9dipU8xaLhVl?rdid=awLJoWhV5bhxKW7V
https://www.facebook.com/Omn1Solution/posts/pfbid02KeHAF9c8fGv9uHFD14ejoVgJ4w8VBjmgdjJ6X1gaTumo5YRNQg9BiRAepPcSqCsYl?rdid=8h0nifzbO96wrmSG
https://www.facebook.com/Omn1Solution/posts/pfbid0PDLrws8686fmZoQmoe2WmouaobL6Ewwsk8aLzm7L7Kt7kF3nPdmgjvcTKmzngsP9l?rdid=Zmcf0Hd47FeFjsp7
https://www.facebook.com/Omn1Solution/posts/pfbid02aXoa5eJ7HAX1Lr3YE6cTkkmgPQkwk1CmiWCuy5f2m3BF68ffhxkTxa1XJET8QErAl?rdid=m8LOPQUnNYRvWBH1
https://www.facebook.com/Omn1Solution/posts/pfbid0TFi2SnnSQHtcePF52ohCH1jMcGZNwNKMDfexUWVDaytQvWqjBapRL7GG6QLbTXdFl?rdid=rEd03CCkW9T6bXsZ


CREATIVE BREIF
(training course)

Click here to view more details

https://drive.google.com/file/d/1JweQYBHrUUvVCHAxcWxMv8IG3crZgIM4/view?usp=drive_link


TIKTOK ACCOUNTpersonalID: miavanillaaa

https://www.tiktok.com/@miavanillaaa


ODUCT PERSONAL PRODUCT PERSONAL PRO

  such as rulers, compasses, books... The 

     logo of SmartD center was designed 

         with the message that it can           

            encourage spirit of learning of       

                students productively.
                    "Study Hard - Study Smart"

Based on the  rst letter of the website's

name, the logo was created. It is

reminiscent of the mentality of anonymous

and private chat when there is a

combination of chat bubbles and padlocks.

The character "padlock" in the center

stands for "secret" and the blue not only

represents feelings of "safety" but also

trustworthiness and friendliness for users. 

SMARTD'S DESIGNER
COLLABORATOR

ANDANH'S WEBSITE LOGO

Tools: Logo Design



ILLUSTRATION PHOTOSHOP



INDESIGN



POWERPOINT





EO PRODUCTION VIDEO PRODUCTION VIDEO

Tools: 

https://www.tiktok.com/@miavanillaaa/video/7385541396326878481
https://www.tiktok.com/@miavanillaaa/video/7422532099418164488
https://www.tiktok.com/@miavanillaaa/video/7385930693429169409
https://www.tiktok.com/@miavanillaaa/video/7386565633405766928
https://www.tiktok.com/@miavanillaaa/video/7384730984400358674


Tools: 

Tools: 

Throughout the summer of 2021, I

learned how to produce videos through

Premiere and Powerpoint. Maybe, these

videos are not as professional as

products of other video producers, but

I'm so proud of my effort.

I create product videos on my own to

enhance my creative abilities. You can

 nd these videos on my TikTok channel:

@miavanillaaa. I would be thrilled if you

could take a moment to check it out!



Phonephotopersonal



LET’S
TOGETHER

Work
0826 493 551

chauphamnn@gmail.com


